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01. Introduction

A
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U

T
 A
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E
N
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R
IE
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A
bout 

A
d

v
en

tist
Fam

ily
M

in
istries

To proclaim
 the rev

iv
ing and restorative m

essage of the everlasting 
gospel w

ithin the context of fam
ily

 liv
ing. 

To affi
rm

 and strengthen every
 Seventh-day

 A
dventist fam

ily
 as a 

prim
ary

 discipling unit.
To enable parents and fam

ilies to increase the likelihood of 
successful transference of Seventh-day

 A
dventist Christian values to 

the next generation.
To create a “fam

ily
 of G

od” experience in every
 Seventh-day

 
A

dventist church.
To em

pow
er fam

ilies for w
insom

e w
itness.
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Logo H
istory

The branding representation of A
dventist Fam

ily
 M

inistries has alw
ays been focused on expressing the w

ide reach of care for 
fam

ilies across the w
orld in and out of the Seventh-day

 A
dventist Church.

A
fter the Church M

inistries (CM
) D

epartm
ent w

as term
inated at the 1

9
9

5
 G

eneral Conference Session in U
trecht , N

etherlands, 
each m

inistry
 departm

ent that m
ade up CM

, including A
dventist Fam

ily
 M

inistries (A
FM

), becam
e a stand alone departm

ent. 
W

ith R
on and K

aren Flow
ers elected at the 1

9
9

5
 G

C Session as director and associate director of the “new
” m

inistry, a logoty
pe 

representing the nuclear fam
ily

 w
as com

m
issioned and used from

 1
9

9
6

-2
0

1
0

. A
t the 2

0
1

0
 G

eneral Conference Session in 
A

tlanta, G
eorgia, W

illie and Elaine O
liver w

ere elected as director and associate director of A
FM

 and a logoty
pe representing the 

new
 m

ission and v
ision of A

FM
 w

as com
m

issioned and used from
 2

0
1

0
-2

0
1

5
. A

fter the 2
0

1
5

 G
eneral Conference Session in San 

A
ntonio, Texas, to launch the centennial celebration of A

FM
 taking place in O

ctober 2
0

1
9

, a m
odifi

ed logo w
as introduced to be 

used during the 2
0

1
5

-2
0

2
0

 quinquennium
. In 2

0
2

0
 the G

eneral Conference issued a rebranding of its logoty
pe and A

dventist 
Fam

ily
 M

inistries follow
ed-suit in order to portray

 the consolidated branding of the W
orld Church.

B
efore 2

0
1

1
2

0
1

1
 - 2

0
1

5
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A
dventist Fam

ily
 M

inistries seeks to strengthen, 
inspire hope, and bring healing to m

arriages, 
fam

ilies, and indiv
iduals through the abundant love 

and sav
ing grace of Jesus Christ.

P
repare fam

ilies for the K
ingdom

 of G
od 

to help hasten the com
ing of Jesus Christ.

M
ission and V

ision statem
ents w

ere adopted by 
A

dventist Fam
ily M

inistries W
orld A

dvisory, M
arch 

2
0
-2

4
, 2

0
1
1
.

M
ission

V
ision

2
0

1
5

 - 2
0

2
0

2
0

2
0

 - Forw
ard
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02. The logo
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R
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N
D

 F
IE

L
D

S
 

1
4

IN
C

O
R

R
E

C
T

 U
S

E
S

 
1

6

M
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E
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1
7

U
S
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H

E
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R
T
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1
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 Th
e A

d
v

en
tist Fam

ily
 M

in
istries logo com

b
in

es tw
o elem

en
ts: 

The icon for the Seventh-day
 A

dventist Church, and the nam
e of the D

epartm
ent.

These elem
ents should never be changed. P

osition, size, color, along w
ith the spatial and proportional relationships 

of the logo elem
ents, are predeterm

ined and should not be altered. The use of the registered sy
m

bol ® after the w
ord 

A
dventist should alw

ays be present as it links A
dventist Fam

ily
 M

inistries to the global Church.

In digital and color spot printing: the prim
ary color option for our logo is Blue Peace.

It is intended to be used on lighter backgrounds and im
ages in order to m

aintain legibility.

In offset printing due to its lim
itations: the Blue Peace prim

ary color will have a darker look.

Please refer to the color section of this m
anual for m

ore instructions.

Logo &
 usage
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B
lack &

 gray
scale

Som
etim

es, often due to production costs, only
 one color of ink is available and so the Logo m

ust be 
reproduced using only

 one color. In this scenario, the logo m
ust be used follow

ing the convention of using a 
light color ty

pe on a dark background  or in a dark color ty
pe on a light background.  The logoty

pe and the 
sy

m
bol m

ust be clearly
 distinguishable from

 the background color. 

You m
ust h

on
or th

e Logo p
alette w

h
en

 p
ossib

le, usin
g b

lack or w
h

ite if n
ecessary.

100%
 black color

70%
 black color

100%
 white color
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Con
struction

 &
 clearsp

ace

The A
dventist Fam

ily
 M

inistries logo requires 
separation from

 the other elem
ents around it. The 

space required on all sides the equivalent to the 
height of the letter “x” tim

es tw
o. It never should 

be less than that. The logo m
ust alw

ays fi
t into the 

clearspace area and can not be intervened by
 other 

graphical elem
ents w

hich could hinder legibility
 of the 

brand.

The space in betw
een the Church icon and the 

nam
e should be the height of the letter “x”. Finally

 the 
leading space inbetw

een lines in the nam
e should be 

the height of the letter “x”. 

W
hen translated, is possible, the w

ord A
dventist® 

should be in one line, the nam
e of the departm

ent 
“Fam

ily
 M

inistries” should be in the last line, w
ith its 

baseline aligned to the bottom
 of the icon.

P
lease note that text or pictorial fi

gures, w
hich 

have strong im
pact or im

pression, should not be 
placed near the logo, even though you keep the 
isolation area blank.

These guidelines follow
 the instructions for the 

usage of the Seventh-D
ay

 A
dventist Church logo.

xx

2x
2x

2x
2x

x
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Logo v
arian

ts
B

ased on the different needs to use the logoty
pe, there are four variants: H

orizontal tw
o lines, Stacked 

tw
o lines, Stacked three lines, and Spine. A

lw
ays use the safe space for every

 variant. Icon and nam
e should 

alw
ays be used together. P

lease do not create any
 other variant. 

 It is h
igh

ly
 en

couraged
 to m

ostly
 use th

e h
orizon

tal, tw
o lin

es v
arian

t. 

xx
xxx x

2x
2x

2x
2x

x

H
orizontal, tw

o lines
Stack

ed, tw
o lines

2x2x

2x2x
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This is the only
 variant that allow

s to use one “x” height as m
easure for the 

safe space. A
ny

 text around this variant should be aligned to the baseline of the 
departm

ent’s nam
e. 

Th
is v

arian
t sh

ould
 b

e used
 on

ly
 for th

e d
esign

 of a b
ook sp

in
e.

Th
is v

arian
t is recom

m
en

d
ed

 
for social m

ed
ia av

atars.

Stack
ed, three lines

Spine variant

2x2x

2x2x
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Id
en

tifi
ers for

D
iv

ision
s

an
d

 Field
s

Follow
ing the guidelines for Entity

 Identifi
ers from

 the 
G

eneral Conference of the Seventh-day
 A

dventist Church, 
it is recom

m
ended to use a secondary

 level to identify
 the 

D
iv

isions and Fields around the w
orld. 

P
lease use th

e sp
ecifi

c guid
elin

es to id
en

tify
 y

our D
iv

ision
 or 

Field
. Th

e Sp
in

e v
arian

t of th
e logoty

p
e could

 b
e tran

slated
 

h
ow

ev
er used

 w
ith

out ad
d

in
g local id

en
tifi

er.

TRANS-EURO
PEAN DIVISIO

N

UNIÃO
 CENTRO

-O
ESTE BRASILERIA

NO
RTH AM

ERICAN DIVISIO
N

DIVISIÓ
N SUDAM

ERICANA

DIVISIO
N INTERAM

ÉRICAINE

UNIO
NE ITALIANA

ЕВРО
-АЗИАТСКО

ГО
 ДИВИЗИО

НА

1x

1x

1x

1x

1x

1x

1x

1x

0.75x

0.75x

M
inistério Adventista®

Adventist®

M
inisterios Adventista®

M
inistère Adventiste®

M
inisteri Avventista®

Адвентистское™
da Fam

ília

Fam
ily M

inistries

de la Fam
ilia

de la Fam
ille

della Fam
iglia

Cемейное Cлужение
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NO
RTH AM

ERICAN DIVISIO
N

Adventist®
Fam

ily M
inistries

UNIÃO
 CENTRO

-O
ESTE

NO
RTH AM

ERICAN

UNIO
NE ITALIANA

DIVISIÓ
N SUDAM

ERICANA

BRASILERIA
DIVISIO

N

M
inistério

О
тдела

Adventist®

M
inisteri

M
inisterios

Adventista®
Fam

ily

Avventista®
Adventista®

da Fam
ília

M
inistries

della Fam
iglia

de la Fam
ilia

DIVISIÓ
N SUDAM

ERICANA

M
inisterios Adventista®

de la Fam
ilia

DIVISIO
N INTERAM

ÉRICAINE

M
inistère Adventiste®

de la Fam
ille

ЕВРО
-АЗИАТСКО

ГО
 ДИВИЗИО

НА

Адвентистское™
Cемейное Cлужение

Адвентистское™ Cемейное Cлужение

M
inisteri Avventista® della Fam

iglia

M
inistério Adventista® da Fam

ília
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In
correct uses

P
lease n

ote: 

The logo cannot be changed! A
lthough creativ

ity
 is appreciated please do not alter the logo in anyw

ay
!

D
O

N
’T use stroke shadows

D
O

N
’T use non-approved colors

N
EV

ER insert a globe inside the flam
e

N
EV

ER change the proportions
D

O
N

’T use outlines



Stacked, two lines: 
0.7 inch / 18 m

m
 width

BRAN
D

 G
U

ID
ELIN

ES

1
7

M
in

im
um

 sizes

H
orizontal, two lines: 

1 inch / 25 m
m

 width

H
orizontal, three lines: 

0.4 inch / 10 m
m

 width
Spine variant: 

1.25 inch / 32 m
m

 width

There are no predeterm
inded sizes for 

the logo. Scale and proportion should be 
determ

ined by
 the available space, function, 

safe space surroundings, and readability. In 
print the m

inim
um

 sizes should be observed 
as defi

ned above.

The Spine variant shuold only
 be used for 

printed m
aterials spines. D

o not use sm
aller 

sizes than w
hat is expressed above.

U
sin

g th
e artw

ork

This page explains the fi
le nam

ing system
 for the artw

ork 
of the various versions of the logoty

pe. The fi
lenam

e contains 
all key

 inform
ation to identify

 the appropriate logo version 
for each application. The logoty

pe is supplied in EP
S, P

N
G

, 
and A

i fi
le form

ats. For printed docum
ents use alw

ays the EP
S 

fi
les. P

N
G

 fi
les should only

 be used for digital applications or 
screen portrays of the logoty

pe. P
lease m

ake sure that the 
correct artw

ork for each application is used.

A
®FM

_logo_fi
rstchoice_CM

Y
K

.eps

Logoty
p

e v
ersion

- first choice

- second choice

Colorsp
ace

- C
M

YK

- RG
B

- grayscale

- black

File form
at

- EPS

- PN
G

- Ai
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03. Typography

P
R

IM
A

R
Y

 T
Y

P
E

F
A

C
E

 
1

9

S
E

C
O

N
D

A
R

Y
 T

Y
P

E
F

A
C

E
 

2
0

S
U

P
P

O
R

T
 T

Y
P

E
F

A
C

E
 

2
1

C
H

A
R

A
C

T
E

R
S

 A
L

IG
N

M
E

N
T

 
2

4
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P
rim

ary
 Ty

peface
A

d
v

en
t San

s

ABCDEFGH
IJKLM

 
N

O
PQ

RSTUVW
XYZ

abcdefghijklm
nopqrstuvw

xyz
1234567890
!”§$%

&/()=?+*#®
Aa®

There is at the m
om

ent only
 one 

existing universal ty
peface in the 

w
orld, and it w

as recently
 released. 

Com
m

issioned by
 G

oogle and 
designed by

 the renow
ned M

onoty
pe 

foundry, N
oto’s extensive language 

coverage took fi
ve years to design, 

cost m
illions of dollars to create, and 

now
 covers over 8

0
0

 languages.

The Seventh-day
 A

dventist Church 
chose to use N

oto as the basis for 
w

hat w
e are calling A

d
v

en
t San

s. B
uilt 

on the extensive language coverage 

of N
oto Sans, A

dvent Sans w
ill allow

 
us to com

m
unicate consistency

 across 
the w

orld. It w
as m

ade extensive 
m

odifi
cations to the latin and cy

rillic 
alphabets, and w

here applicable, there 
are som

e recom
m

endations for non-
w

estern character sets.

P
lease n

ote: 

The use of A
dvent Sans is on

ly
 for the “text” section of the logoty

pe.
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A
B

CD
EFG

H
IJK

LM
 

N
O

P
Q

R
STU

V
W

X
 Y

Z
abcdefghijklm

 
nopqrstuvw

xy
z

1
2

3
4

5
6

7
8

9
0

!”§$
%

&
/()=?+*#

A
a

From
 P

olish designer Łukasz 
D

ziedzic. A
 contem

porary
 sans w

ith 
m

odestly
 squared curves.

The fam
ily

 has 8
4

 w
eights, ranging 

from
 Thin to U

ltra in Com
pressed, 

Condensed, N
arrow

, M
edium

, W
ide, 

and Extended (including italics) and 
is ideally

 suited for advertising and 
packaging, editorial and publishing, 
logo, branding and creative industries, 
poster and billboards, sm

all text, 

w
ay
fi

nding and signage as w
ell as w

eb 
and screen design.

This font fam
ily

 supports up to 8
2

 
different languages such as Spanish, 
English, P

ortuguese, G
erm

an, and m
ore.

Secondary
 Ty

peface
Clan

 P
ro

 P
lease n

ote: 

The Clan P
ro font fam

ily
 should not be used in the logoty

pe. This ty
peface is a propose for titles, body

 text, and so.
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ABC
D

EFG
H

IJK
LM

 
N

O
PQ

RSTU
V

W
X YZ

abcdefghijklm
 

nopqrstuvwxyz
1234567890
!”§$%

&
/()=?+*#

Aa

A
dobe G

aram
ond P

ro is a com
plete 

com
position fam

ily, suitable for the 
m

ost dem
anding ty

pesetting projects. 
The rom

an and italic designs are 
offered in three w

eights—
regular, 

sem
ibold, and bold—

 giv
ing users a 

highly
 functional palette of fonts to 

choose from
. The regular rom

an font 
is the core ty

peface for com
posing 

text, w
hile the additional w

eights 
and sty

les serve to com
plem

ent the 
regular design.

Support Ty
peface

A
d

ob
e G

aram
on

d
 P

ro

 P
lease n

ote: 

The A
dobe G

aram
ond P

ro fam
ily

 is adv
iced to be used m

ostly
 for accents or dense book’s body

 texts.
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ABCDEFGHIJKLM 
NOPQRSTUVW

X YZ
abcdefghijklm 
nopqrstuvwxyz
1234567890
!”§$%&/()=?+*#

Aa

A
kira K

obayashi w
orked alongside 

A
venir’s esteem

ed creator A
drian 

Frutiger to bring A
venir N

ext P
ro to 

life. It w
as A

kira’s ability
 to bring his 

ow
n fi

nesse and ideas for expansion 
into the project w

hile rem
aining 

true to Frutiger’s original intent, 
that m

akes this not just a m
odern 

ty
peface, but one ahead of its tim

e.

The A
venir N

ext pro condensed 
font fam

ily
 includes 1

6
 font sty

les 

from
 Condensed U

ltralight to Thin, 
Light, R

egular, M
edium

, D
em

i, B
old and 

H
eavy. Each font sty

le includes it’s italic 
version.

K
ey

notes Ty
peface

A
v

en
ir N

ext Con
d

en
sed

 P
lease n

ote: 

The A
venir N

ext Condensed font fam
ily

 should not be used in the logoty
pe. This ty

peface is m
ostly

 a propose for presentations.
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ABCDEFGHIJKLM
 NO

PQ
RSTUVW

X YZ
abcdefghijklm

 nopqrstuvw
xyz

1234567890
!”§$%

&/()=?+*#

A
B

CD
EFG

H
IJK

LM
 N

O
P

Q
R

STU
V

W
X

 Y
Z

abcdefghijklm
 nopqrstuvw

xy
z

1
2

3
4

5
6

7
8

9
0

!”§$
%

&
/()=?+*#

ABCDEFGHIJKLM NOPQRSTUVW
X YZ

abcdefghijklm nopqrstuvwxyz
1234567890
!”§$%&/()=?+*#

ABC
D

EFG
H

IJK
LM

 N
O

PQ
RSTU

V
W

X YZ
abcdefghijklm

 nopqrstuvwxyz
1234567890
!”§$%

&
/()=?+*#

A
B

CD
EFG

H
IJK

LM
 N

O
P

Q
R

STU
V

W
X

 Y
Z

ab
cd

efgh
ijklm

 n
op

q
rstuv

w
xy

z
1

2
3

4
5

6
7

8
9

0
!”§$

%
&

/()=?+*#

ABCDEFGH
IJKLM

 NO
PQ

RSTUVW
X YZ

abcdefghijklm
 nopqrstuvw

xyz
1234567890
!”§$%

&/()=
?+

*#

AB
C

D
EFG

H
IJK

LM
 N

O
PQ

R
ST

U
V

W
X

 YZ
abcdefghijklm

 nopqrstuvw
xyz

1234567890
!”§$%

&
/()=?+*#

Advent Sans

Adobe G
arm

ond Pro
Avenir Next Condensed

Clan P
ro
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Characters
A

lign
m

en
t

Title of the B
ook

B
ook Title

Title of the B
ook

The b
aselin

e of the nam
e should alw

ays be 
aligned to the base of the icon, no execeptions.

The Sp
in

e V
arian

t should only
 be used in the design of books and m

agazine that have an spine. The correct 
use for spines under 0

.7
5

 inches is to adjust the total size of the Spine variant including its safe space to the 
area of the spine.

Though centering vertically
 any

 text to the spine height it is a com
m

on practice, w
hen the A

dventist 
Fam

ily
 M

inistries logo is used, any
 text in the spine should be alinegned to the baseline of the logo. Size of 

text can not be bigger than the height of the logoty
pe. 

A
n exception is recom

m
ended w

hen the spine is bigger than 0
.7

5
 inches. The safe area around the spine 

variant should be 3
x instead of the regular 1

x. 

3
x

3
x

3
x

3
x

B
aseline

D
o not align the low

est elem
ent of the text to the 

base of the icon. This kind of alignm
ent is prohibited.
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W
hen the spine of a m

aterial is 
w

ider than 1
” please use any

 of the 
stacked variants in a portrait reading. 
R

em
em

ber to alw
ays respect the safe 

space around the logo.

The nam
e of a m

aterial or event 
could be aligned to the A

dventist 
Fam

ily
 M

inistries logo, only
 w

hen the 
left edge of the text is aligned to the 
left edge of the departm

ent’s nam
e, 

and the top of the text is adjacent to 
the base of the logo’s safe space.

This layout w
ill be used for exam

pl 
in the A

dventist Fam
ily M

inistries 
R

esource B
ook

.

A
lw

ays rem
em

ber to respect the 
logoty

pe safe space.

N
A

M
E O

F TH
E 

M
A

TER
IA

L
O

R
 EV

EN
T
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04. Color system

P
R

IM
A

R
Y

 C
O

L
O

R
 

2
7

S
E

C
O

N
D

A
R

Y
 C

O
L

O
R

S
 

2
8

G
R

A
D

IE
N

T
S

 
2

9

U
S

E
 O

F
 C

O
L

O
R

S
 

3
0

H
IE

R
A

R
C

H
Y

 O
F

 C
O

L
O

R
 U

S
A

G
E

 
3

0
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P
rim

ary
 Color

B
lue Life

C
O

L
O

R
 C

O
D

E
S

RG
B - 46 / 109 / 231

H
EX - #2e6de7

Pantone - 285 C

B
lue Life (p

rin
t)

C
O

L
O

R
 C

O
D

E
S

C
M

K
Y - 84 / 54 / 0 / 0

Pantone - 285 C

 The prim
ary

 color is w
hat w

e denom
inated B

lue 
Life. This v

ibrant tone of blue represents the life 
that w

e are given through Christ’s salvation, a life 
full of hope that runs through indiv

iduals, m
arriages 

and fam
ilies that have accepted Jesus Christ. 

  The additional colors are chrom
atic gray

 and 
w

hite. Lighter tints of these colors are also allow
ed, 

but the Logoty
pe + background m

ay
 only

 be used 
w

ith a 1
0

0
%

 tint.

 The original B
lue Life color is conceived 

initially
 for digital display

 (presentations, and 
digital docum

ents). H
ow

ever that color is outside 
the offset printing possiblities. For this reason, 
there is a version of the B

lue Life only
 for 

printing. W
hen possible use the P

antone® spot 
color for printing.

W
e encourage w

hen possible to use the original 
B

lue Life v
ibrant color.
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Secon
d

ary
 colors

 P
U

R
P

LE K
IG

N
D

O
M

 

C
O

L
O

R
 C

O
D

E
S

C
M

K
Y - 56 / 100 / 20 / 15

RG
B - 124 / 29 / 102

H
EX - #7c1d66

 Y
E

LLO
W

 FA
ITH

 

C
O

L
O

R
 C

O
D

E
S

C
M

K
Y - 0 / 30 / 100 / 0

RG
B - 251 / 186 / 0

H
EX - #fbba00

 CH
R

O
M

A
TIC G

R
E

Y
 

C
O

L
O

R
 C

O
D

E
S

C
M

K
Y - 5 / 0 / 0 / 10

RG
B - 227 / 233 / 236

H
EX - #e3e9ec

A
 com

prehensive color palette has been developed to prov
ide fl

exibility
 w

hile creating a unifi
ed, recognizable 

appearance across all com
m

unications. The P
urple K

ingdom
 is for the K

ingdom
 of G

od that w
e represent in our fam

ilies. 
The Yellow

 Faith portrays the constant fl
am

e in our hearts, the faith that the love of Jesus brings to life.

The secondary
 colors in the palette allow

 to enrich the creative m
inds v

isual identity
 as a w

hole. Lighter tints (up to 
2

0
%

) of these colors are also allow
ed.

The use of the Chrom
atic G

rey
 is for 

background use only
 instead of plain w

hite. 
It should not be used in the logoty

pe.
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G
rad

ien
ts

Follow
ing the G

eneral Conference of the Seventh-day
 A

dventist Church 
guidelines w

ith the use of the “Sabbath Colum
n” layout. W

hen in use, it is possible 
to use a gradient of the prim

ary
 color or any

 of the secondary
 colors. P

lease have 
the darker shade at the bottom

 of the gradient.

If the design allow
s it, it is possible to com

bine tw
o of the palette colors. B

e 
careful of use the right usage of color according to the application the design is for.
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R
G

B
 is used for all screen-

based applications. Exam
ple: 

presentations, w
ebsites, apps

CM
Y

K
 - use prim

arily
 to 

produce print applications w
ith 

im
ages. Exam

ple: brochure, fl
yer, 

poster etc.

P
an

ton
e® use for print only

 
to acchieve the v

ibrant B
lue 

Life. Exam
ple: business card, 

letterhead, etc.

W
hen you have to choose w

hich version of the B
lue Life color for 

the A
dventist Fam

ily
 M

inistries you should use, the options should be: 
if digital, use only

 R
G

B
; if printed, prefer P

antone® and then CM
Y

K
.

R
G

B
: The backlight behind the digital screens and projections helps 

to produce v
ibrant and saturated colors, that is the m

ain reason w
hy

 a 
color w

ill look so v
ibrant on an screen but darker w

hen printed.

The alterations to the 
logo are for illustration 

purposes only. N
ever 

alter the logoty
pe w

hen it 
represents the departm

ent.

U
se of

colors
H

ierarchy
 of

color usage



P
antone® 2

8
5

C

Cyan

Cyan

M
agenta

M
agenta

Yellow
Yellow

B
lack

B
lack

BRAN
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P
an

ton
e®: To preserve the v

ibrancy
 and intensity

 
of the B

lue Life color in print m
aterials, w

hen 
possible please use the P

an
ton

e® color cod
e 2

8
5

C. 
In offset printing, color is achieved by

 adding four 
colors (Cyan, M

agenta, Yellow
, and B

lack); how
ever, 

to get the B
lue Life color there is need of a fi

th color, 
also know

 as Spot Color.

CM
Y

K
: A

s m
entioned, color is achieved by

 adding 
colors w

hen printing, for this reason offset or digital 
printing cannot produce v

ibrant colors. For these 
cases please use the CM

Y
K

 p
ercen

tages (C:9
0

 M
:4

8
 

Y
:0

 B
:0

) to acchieve the B
lue Life color for print.
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R
E

P
R

E
S

E
N

T
A

T
IO

N
 

3
3

IM
A

G
E

 M
O

O
D

B
O

A
R

D
 

3
4

05. The imagery
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R
ep

resen
tation

A
s life is dy

nam
ic, A

dventist Fam
ily

 M
inistries connects w

ith people at different stages of their lives, 
like indiv

iduals w
ho m

ay
 becom

e a couple; couples w
ho m

ay
 becom

e m
arried couples; fam

ilies w
ith 

their various com
positions and stages along the life-span; parenthood and its different realities, and 

older persons, or not so older persons, w
ho m

ay
 becom

e w
idow

ed, divorced, or w
ho m

ay
 never m

arry. 
B

e m
indful to display

 the different stages of life. 



BRAN
D

 G
U

ID
ELIN

ES

3
4

Im
age m

ood
b

oard

W
hen creating for the global 

church, keep in m
ind that the 

largest group to be represented 
is A

fricans or people of A
frican 

descent in different parts of the 
w

orld.

For your D
iv

ision alw
ays 

keep m
inority

 groups in m
ind, 

i.e.: ethnic m
inorities, single 

parents, m
ix-race m

arriages, 
m

ultigenerational fam
ilies, etc.

W
hen possible, feel free to 

consider im
ages w

ith m
etaphors 

from
 the natural w

orld.

P
lan to use v

ibrant and 
colorful photographs and im

age 
com

positions.
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Th
e ch

ecklist
 B

est to h
av

e a ch
ecklist. Th

en
 y

ou kn
ow

 y
ou’v

e d
on

e ev
ery

th
in

g p
erfectly

!  

0
1

 T
H

E
 L

O
G

O
O

nly
 use approved versions of the logo. A

s your fi
rst option use 

the B
lue Life color for the logoty

pe. P
lease check that you have 

respected the m
inim

um
 size and exclusion zone requirem

ents. 
The logo should not appear on color backgrounds w

ithout being 
reversed out.

0
2

 C
O

L
O

R
P

lease m
ake sure that only

 your approved prim
ary

 and 
secondary

 colors are used.

0
3

 T
Y

P
O

G
R

A
P

H
Y

A
dvent Sans w

ill only
 be used for the text in the logoty

pe. U
se 

the font Clan P
ro for all top headings. For body

 text and sm
aller 

headings use font Clan P
ro or also A

dobe G
aram

ond P
ro.  

0
4

 IM
A

G
E

R
Y

U
se v

ibrand and colorful pictures. B
e m

indful to reach as m
any

 
groups that are part of the departm

ent’s reach. P
lease follow

 the 
rules.

0
5

 P
R

IN
T

 M
A

T
E

R
IA

L
S

O
nly

 for offset print use the print version of the B
lue Life 

prim
ary

 color. If possible use the P
antone® recom

m
endation.
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